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Harley Davidson Accelerates Strategy
With A Next-Gen Electric Motorcycle
MILWAUKEE: Smaller bikes,
electric engines and urban storefronts: Harley-Davidson, we
hardly knew you.
The Milwaukee-based company, facing dwindling sales in
its home market, said Monday it
hopes to broaden its appeal and
invigorate sales with new products, which next year will include
LiveWire, its irst electronic motorcycle.
Harley-Davidson, known for
its car-alarm triggering engine
rumble, said LiveWire will have
no clutch and no gears with the
goal of making motorcycle-riding accessible to more people.
The new products and strategic
initiatives come as Harley-Davidson inds itself in the spotlight.
It’s dealing declining sales and
an aging riding population amid
criticism from President Donald
Trump for the company’s decision to move production of motorcycles sold in Europe overseas
to avoid retaliatory tariffs the EU
is imposing on American exports.
“Alongside our existing loyal
riders, we will lead the next revolution of two-wheeled freedom to
inspire future riders who have yet
to even think about the thrill of
riding,’’ Harley-Davidson CEO
Matt Levatich said in a statement.
Harley-Davidson will also
open smaller storefronts in urban
areas to broaden its appeal. And
with sales rising in Asia and India, it said it’s developing smaller
bikes with 250 to 500 cubiccentimetre engines to make them
more accessible in those regions.
The company said LiveWire
will be followed by more “twist
and go’’ electric two-wheelers
over the next few years that will
be lighter and smaller.
But the company has no plans
to pull back on manufacturing its
big bikes and its new products
will include more technologyadvanced Touring and Cruiser
motorcycle as well.
In all, Harley-Davidson said
it plans to release 100 new motorcycles over the next 10 years.
During that time, the company
also wants to gain 2 million new
riders to reverse declining sales.
U.S. sales slid 6.4 per cent
in the most recent quarter, and
they’re down 8.7 per cent at the
halfway point of the year. Sales in
Canada fell 0.5 per cent over the
past 3 months, and are down 4.9
per cent over the past six months.
At the same time, riders are
getting older. The Motorcycle

Harley-Davidson’s electric motorcycle, LiveWire™ -- the irst in a broad, no-clutch “twist and go” portfolio of electric two-wheelers designed to establish the company as the leader in the electriication of the sport – is planned to launch in 2019.

This 975cc Streetighter model is part of Harley-Davidson’s new modular 500cc to 1250cc middleweight platform of motorcycles,
which is planned to launch in 2020.
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